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JON STETSON

He Knows What You Are Thinking...
No. Really, HE DOES!
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America’s Master Mentalist

He Knows What You Are Thinking...
No. Really, HE DOES!

s one of America's pre-
mier mentalists serving
. the corporate, college,
performing aris and casino
markets, Jon has built his ca-
reer and reputation on a unigque
ability to be diverse and adapt
to nearly any client’s needs.

He has performed for heads of
state, including tweo presi-
dents and The King Of Swe-
den, Donald Trump, The New
England Patriots and numer-
ous television networks in-
cluding CBS, A&E and PBS.

Over half of Jon's dates are not
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his standard theater show,
much of the work he does re-
volves around speaking, teach-
ing others to trust their
instincts, build solid relation-
ships and motivate themselves
toward their goals. If there were
someone you'd like to hire as a
speaker and hope them to be
entertaining, a guy like Jon
whose chops are built on hold-
ing a crowd purely on talent and
charisma, would be a great
place to start.

Who Is Jon Stetson?
“l am a mentalist at heart, but
there is also a great deal of sit-

uational comedy in what | do. |
like to shift gears in my pro-
grams, quite frankly. If | am
working a campus date of some
type, | am playing things totally
different from when | am on the
speaker’s platform or entertain-
ing for a performing arts or
casino audience.”

As far as where Jon's experi-
ise lies, about B0% of his
schedule revolves around the
corporate market. “That's
both performing and speaking.
It is very appropriate this issue
focuses on Speaker-tainment,
because half of the time | am
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berg booked as a speakar, bul whal maly
gets the best resuits and meactions ame done
by entetainng, MNat only can the clend de-
liver & messane, bul they can show added
walue i he porchase of an entefainmen|
averd. itisan impodand assaf o the omgan-
izatinn on muipe ewels "

Why Jon Stetzon?
Jon urderstands thal m comorate and as
sncabon meebngs aspecaly, e underly-
ing intend of thal meeting & generally not just
o ertertain the audience; there is a desper
overall mothvation. The queston becomes
whether dne's seinchon inentafainment =
ciftales that goal, doesnt add anything al 2l
10 i o worss ved, defracts or draws affentian
away from the olijective, Every indusiny is
difement and esery event & different. 1ingd ko
becorme a mal mamber af e Bam. Finst
of all, # makes it a kot easer-forme io under-
stard by azsimiatng mysalf into their por-
pale cullure. Asanesull, [ have receivwed
an incredibde aducaton. | have kmamed
abaut things | never waould have drearmed
d kniow aboegt, It is because | want to get
imvolved. You get 1o know the peopie,
places and ideas mohesd, There ane no
sumprises, | know exactly whal they expect
of me and it gives everyone A great comiort
kel Isn't that what we are all linoking for™

The Stetson Exporience

Jon's sgnatune program s T Tha Slelson Es-
pesience” and has heen his hresd and botier
for many vears. Clearly, this highighis his
oous on an expanential event, nol merdsy
st e o e cancly. l Fnk | e e
nenfial before many other peopls. bul al
course Jimi Hemdnx: had 20 vearson me =0
I'm not going i clabm any ongnalty on that
pa (aughs)”

The Sislson Experance can be described
&a intelligent, interactive fun, I have several
Fours worth of materal which alows me o
fakor andl uslome a program or any Typa
of evenil or size audience. | have paramed
for inlimate groups of & doezen, all e way un
10 large scale presentations or audences of
180,000 ar more,”

Jon has perfomed this signabure entertan:
et piece all over the worid and in a vanety
of venues, Becaise he requires minimum
prceducten, e can 9o Just aboo anyaiene,
Let's faca A, we spand a great deal of our
frre in hobed ballmoams. | ke 1o maks i as
easy for the dient a5 possibe. | need o be
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cpen arvd | meed 1o be haard, bul if doesnil
requre & whiole hedk af a lof more fhan that
The show & tokaly adagiable”

K.L.5.5. (Keep It Simple, Stupid)
Jon's shew' is gt on proees. He 50t ganar-
alty doing the lange scale or visually flashy
mentaliam that redquines rreny CUMDETSIMeS
abpacts. He lands 10 Keap Fings moe on
the carpbral side, thaughl-rmading and pre-
dichion siyie affacts hal boggle e mind
more: than the eve.. But, just aswilh amhing
else, Jon s oty adaptabe and there is no
P ancd Fast nule besond dellvering what lhe
cient wanls. . "It depands on the audencs.
Ofben i | am working for & crowd not naties
i English, | will do some moee of the: visuad

thingz. But | personaly enjoy performing

mam cembal eflacs. Wa am dealing with
pecpie’s ihoughts and ideas. | think people
are mone intereated in the nner workings of
olher panpie han they ane in coteny bending
pasghsy When | resd o cregle sormetiang
more vsual | can easly play 9 that angle,
bt my favoriie knd of mediom = the
thodaghis in people's minds, Than | canwork
71 & A they amtacively fdobed. Hsst
just Hey, watch s dizplay of my abilies,' il
i= an actual imatatian 1o be their can anatie
in the formula. People’s minds, thoughis
and MAEgNAbons &e 35 Dag s e oo and
a5 big as e audenca, Az much as the
shcnw s lakng place on slage L s [Eking
place m their minds, becauss | am all aboul
tntal atklience engagement,”
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Az g menalisl and speakar, Jon s camiul
ko avoid the pifalls of convolution many per-
formers in bath professions seem ofal B

Lesually fired srmplicty i best. | baleve in
elegance n perfomance. Plollines shoulkd
o masy b folieny, | don'l bedewss in comao-
wted roufinas. | want o take them friom
paint A 40 B Ee & saying "Hearshane
Al riindeshane equals phoductiaby-shang
I'he hearisham i= when someaona walks ool
an slage and them 5 stmathing about thal
narmnn that intereats or intigues the aud-
ence.. eegant, welktaliored and spoken
with a slrong presence. Peopee si up and
fake nolice. Some of thal acoompanes ha
introduction and pedigree, hut then capbur-
nyg the mindshare s about communicating
0 a recenlive audisncs. You see sormenne
walhl fhis commanding presance and you
wanl 10 heae whal they have o say”

Know How He Knows?

Jon does (s by exposing the fact that o
ang lime ar anather, each one of us has
thought about what i woukd be ke 1o pear-
ceive or have an influence on the thoughts
of others. “Snend a 8 time wih me and
ol only 28 you going &0 see [hesa Things
am possibie, but §will show you by this is
cone! | abways say W vou gee me a litthe b
of wour time, | guarantss | wil give you an
expenience you will ot forget far e rest of
vour life.' | mean that {aiaghs) ard | work
ey hard 0 make that happen.”

Cince fon hes capiured e heanshane (it

tenlion) and mindshare (engaoed inlemest)

the productyiby-shane oomas aghl S
wilh L “Thes = whal | wanl o ged oul &f the
evening. WWhat | essentizly am lookang for
5 for everyone in that room 1o feed good,
Fuanaz 2 graal e and ots of [aughs and be
my evangelsts, | want them o say Wow, |
aaw Jon Stetson and it may be hard o de-
acnbhe bud bow, was & great” When you take
peopke’s money, they can make it back, bt
wihiean you Bake e limee, you ane (aking a
chiemis of ther e, Dwant my cent's inwest-
mert of ime o watch my programs ar take
part i an event o be consicdarsd tims wel
apent, Thay can walk away fesling good
are] with some nesy knowiedoe ™ Audiencoes
Wi hawe soen Jon's show leave the raom
apened up o & word of mew possibilties

Putting It All Together
Thers are a kol of parformmans who try 1o
bring their mentalism acts into the coma-
rate and special events arenas unsuc-
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cassiully, and evan fewer who can haost
the kind of program inlended o motivale
ar deliver a specified message 1o the
avenl. Jon excels n this area and per
nags e beest proal of hal = in A long and
successiil track record. "There 5 no
suhstitute for experenca. |f people ook
and see where | have hesn and spaak o
[ petiple Dheal | e swaarksd 1oF, Thesny will
hawve praal of the results of whal | do.

What makes my show different? Wel, |
am third generation in this sort of work -
in show business, | had an upbangng that
‘was a fiflle hit differend than most peapls
and this is my e, | think being a mentafist
i a 24-hour-a-day job, | Iive inwhat | call
the 'superconsciols.,.” meaning | aways
lake in evendhing around me. From the

mormand | ged up 1o the mament | go 1o
sieap, | am a mentalist | am niot adding
i o oy repertaine. | am not a magician
crossirg ouer; s kg whal Ldo, Inomy e
Show, Speaking Orograms, IRevery wa |
Inve &= & mantsist. When d comes o train-
ing athers to have incraased insight, pow-
ars of obssrvation, molivation, cooperation
arnd determanaban, | Rave § gheal urdar
slarding of henw bo do =6

The Stetson Experience is availabie for oor-
porabons, theaters, casinos, colieges, fest
vals ared much moee

BOOK IT! Formore information on bring-
ing <hon Stetson to yourevend, contact Bil at
Concept Artists at (212} 34300956
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